
04.	  	  Why	  Values	  Are	  Critical	  In	  Our	  Lives

Goal	  /	  Key	  Message
Ø Explain	  The	  Purpose,	  Role,	  And	  Impact	  Of	  Values	  In	  Our	  Lives,	  Our	  

Family,	  &	  Society	  Surrounding	  Us
Ø Explain	  How	  Values	  Structure	  The	  Cohesiveness	  Of	  Human	  

Organizations:	  The	  Family	  Unit,	  Associations,	  Groups,	  Leading	  To	  
Larger	  Institutional	  And	  Cultural	  Organizations

Ø Explain	  How	  Values	  Are	  Necessary	  For	  A	  Society	  And	  Civilization	  
To	  Successfully	  Exist	  And	  Prosper

Learning	  Concepts	  
1. Where	  Values	  Come	  From	  And	  How	  They	  Shape	  Culture
2. Understand	  The	  Fundamental	  Role	  Of	  Family	  In	  Teaching	  Values
3. Understand	  The	  Six	  Primary	  Institutions	  Within	  Our	  Culture
4. Understand	  How	  Institutions	  Influence	  Values	  Across	  Generations
5. Role	  &	  Criticality	  Of	  Constructive	  And	  Positive	  Values	  To	  The	  

Health	  Of	  Humanity
6. Values	  Are	  Building	  Blocks	  To	  People’s	  Lives
7. When	  Values	  Are	  Undermined,	  Forgotten,	  Or	  Absent	  In	  Humanity;	  

It	  Decays,	  If	  Not	  Destroys	  The	  Quality	  Of	  Life	  For	  The	  Individual,	  
The	  Family,	  Communities,	  Nations,	  And	  Globally

8. Forces	  Which	  Weigh	  Against	  Positive	  Values	  

Resource	  Websites

❇ Awaken25.com
❇ IenableLife.com
❇ ValuesLost.com

Activity Min. Video

A. Greeting	  &	  General	  Introduction 05

B. The	  Importance	  of	  Values	  In	  Our	  Lives	  &	  Society	  (light	  overview) 10

C. History,	  Source,	  &	  Development	  of	  Values	  &	  Culture 25

D. The	  Rings	  Of	  Culture	  &	  Our	  Primary	  Institutions 15

E. How	  Values	  Are	  Passed	  And	  Get	  To	  Us:	  Culture	  And	  /	  Or	  Family 15

F. The	  Direct	  Impact	  of	  Eroding	  or	  Missing	  Values 15

G. Wrap	  Up	  &	  Send	  Off 05

H.

I.

J.

K.
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O.

TOTAL 90

Course	  Structure

Progression
v Course	  05.	  The	  Most	  Important	  Values	  Are	  Foundational

Target	  Audience Young
Adult
(19-‐23)

Adult
(24+)

Teen
(14-‐18)

Children
(7-‐10)

Youth
(11-‐13)

Young	  
Children
(3-‐6)

Room/Media/Equipment Rspnsbl

p Class	  Room	  Style	  #	  of	  Group Host

p Sound	  System

p Computer	  Projector

p Lap	  Top,	  Tablets

p Screen	  minimum	  8	  ft.	  /	  12	  ft. Host

p Handouts/Pens/Notes

p WIFI,	  Refreshments,	  Facilities Host

Awaken25 LLC

Awaken25 LLC

Awaken25 LLC

Awaken25 LLC


