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(3-6) (7-10)  (11-13) (14-18) (19-23) (24+)

A. Greeting & General Introduction
B. Key Message Overview 10
Goal / Key Message C. Video - #6 “ The Music Industry 6f Part 6” 40 o
D. Interactive Group Discussion 20
» The Institution of Music In America, Has A History Of Mixed E K .
- o ) . o ey Learnings 10
Messages: Both Brilliant & Inspiring, Contrasted With Rebellious,
Anti Establishment, Anti Culture, And Anti Christian Themes. F.  Wrap Up /Send Off 05
» Music Is A Marvel in America; And One We Should Protect As An G.
Effective, And Uplifting Communications Medium
H.

» We Must Take Control Of Music From The Moral Relativist; Who
Have Corrupted The Industry With Lies, Sex, Drugs, & Violence 1.

Learning,Concepts K

1. AHistorical Look At The American Music Industry; Good & Bad M

2. The Transition Into The Rock Age; Ending An Age Of Innocent N.

3. The Ever Changing Nature Of Music into the 80’s, 90’s, 2000’s

4. Moral Relativism’s Dirty Hands Grabbing America’s Music By The o
Throat, And Not Letting Go TOTAL 90

5. Ugly Themes Of Satanism, Anti Christian Groups & Lyrics, -_
esourcejWebsites

Gangsta-Rap; All Together, Adding Up To a Toxic Brew Of
C

Class Room Style # of Group Host

Sound System Awaken25 LLC

Quality, And Creativity.

A

A

A Computer Projector
A Lap Top, Tablets

A

A

A

Counter Culture Rebellion, And Faltering Standards Of Art,
Awaken25.com

% Course 24a. The Institution of: The Art, Music, & Communications Ll TR RS Host

LM Liberal Bias In Entertainment Professions

Handouts/Pens/Notes

WIFI, Refreshments, Facilities




