Awaken25 PR : : st A Review of
22 b. Institution of: Arts, Music, & Communications (s
Society
Hollywood_New Versus Old
Young Target’Audience Young Course;Structure
Children Children  Youth  Teen  adut adutc | I I 7 TR
(3' 6) (7-10) (11-13) (14-18) (19'23) (24+) A. Greeting & General Introduction 05
B. Key Message Overview 10
Goall/{Key;Message C.  Video #2 - “Hollywood 6f Part 2” 30 (]
D. Break — 10 Minutes 10
» The Primary Institution of The Arts, Music, & Communications Is A _
Mega Empire; Complex, Highly Influential, With Powerful Reach. E.  Video #3—"Hollywood 6f Part3 30 O
» As Such, The Effort To Assert Control Over It, By Relative F.  Wrap Up /Send Off 05
Moralists In Our Culture, Is Widespread & Deepening. Their
Ambitions To Control The Content of Communications In America, 6.
Is Unbridled, And Poses A Serious, Imminent, Threat to Our H.
Freedom Of Social Conscience and Morality. |
J.
Learning,Concepts K.
> Concentration: FEIEREE R = EAE 6L L.
1. Old Hollywood, Was Once A Vehicle Of Quality Artistic M
Expression, With Generally Good Leadership, Respectful Of Their
Cultural & Moral Role In Society N.
2. Hollywood Of Today Is A Part Of A Mega Media/Entertainment o.
Industry, Spanning The Globe
3. Hollywood’s Role Is Pervasive In The Surrounding Culture, As It bkl | el
Gives, Takes, And Shapes The Content Of Communications In -m .
The Entertainment World ResourcejWebsites
4. Hollywood Has Changed, Into A New Hollywood; With Declining A (ClassRoom Style i of Group Host o
Standards, Politics, And Worsening Moral Content A Sound System \ mp@
A Computer Projector \>
Progress|on A Lap Top, Tablets Awaken25.com
% Course 22. The Institution of: The Art, Music, & Communications | S ey s £ Host
LI~ HollywoodAn'Active Bias Against Christianity, A Handouts/Pens/Notes
A WIFI, Refreshments, Facilities




